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This presentation incorporates information contained in the interim results announcement (the ñResultsAnnouncementò)for the

six months period ended 30 June 2020 of Li Ning Company Limited (the ñCompanyò). This presentation should be read in

conjunction with the Results Announcement and is qualified in its entirety by the more detailed information and financial

information contained in the Results Announcement.

Other than the information contained in the Results Announcement, you shall not reproduce or distribute this presentation, in

whole or in part, and you shall not disclose any of the contents of this presentation or use any information herein for any

purpose without the Companyôsprior written consent. You hereby agree to the foregoing by accepting delivery of this

presentation.

The contents of this presentation have not been reviewed or approved by any regulatory authority in Hong Kong or elsewhere.

The contents of this presentation are not investment, legal or tax advice. You are advised to exercise caution in perusing the

contents of this presentation. If you are in any doubt about any of the contents of this presentation, you should obtain

independent professional advice.

Disclaimer
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2020H1 Financial Highlights
Financial Highlights : 

Å On a comparative basis, the net profit* attributable to equity holders increased by 22% to RMB683 million, 

and the net profit margin raised from 9.0% to 11.1%;

ü Including the one-off profit and loss not related to operation for the corresponding period last year, reported net 

profit attributable to equity holders decreased by approximately 14% and the net profit margin dropped from 

12.7% to 11.1%; 

Å Notwithstanding the impact of the COVID-19 leading to a very challenging retail environment:

ü Revenue decreased slightly by approximately 1% to RMB6,181 million

ü Gross profit margin decreased by 0.2 percentage point

ü Continued enhanced operating leverage driving operating margin to 14.5%, up over 300 basis points

ü Achieve positive operating cash flow of RMB479 million

ü Continued improvement in working capital:

Å Gross average working capital improved (reduced) by 7% while revenue decreased by approximately 1%

Å Cash conversion cycle further improved (shortened) by 2 days (2019H1: 32 days/2020H1: 30 days)

*Exclude one-off profit and loss not related to operation of RMB234m in 2019H1.
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2020H1 Operational Highlights

Operational Highlights: 

Å Amid the COVID-19 impact, operation performance negatively influenced 

Å The retail sell-through for the overall platform recorded low-teens decrease, including online and offline channels

Å Channel inventory recorded low-teens increase

Å Offline channel new product sell-through down mid-teens driven by sales volume decline:

ü Average selling price (ASP) registered a low-single-digit increase notwithstanding a very promotional retail 

environment

ü Sell-out rate:  6-month declined over 6 percentage points

3-month declined approximately 5 percentage points
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COVID-19 impacted revenues growth momentum
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100%

Sell-Through Mix

(Incl. Retail, Wholesale and E-commerce)Company Revenue Mix

Revenue and Sell-through Mix
LN Brand, excl. International Markets and LN YOUNG

100%

Revenue and sell-through balance between DTC and wholesale helped 

mitigate financial risk


