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This presentation incorporates information contained in the interim results
announcemeni(the & w S &!dyf yi2idzy O SovtBeysix oiiths period ended 30 June
2016 of LiNing CompanyLimited(the & / 2 Y LJI TYiigpéesentationshouldbe readin
conjunctionwith the ResultsAnnouncementand is qualifiedin its entirety by the more
detailedinformationandfinancialinformation containedin the ResultsAnnouncement

Other than the information contained in the ResultsAnnouncement,you shall not

reproduceor distribute this presentation,in whole or in part, and you shallnot disclose
any of the contentsof this presentationor use any information herein for any purpose
without the / 2 Y LJI pfier Witten consent You hereby agreeto the foregoing by

acceptingdeliveryof this presentation

Thecontentsof this presentationhavenot beenreviewedor approvedby anyregulatory
authority in Hong Kong or elsewhere The contents of this presentation are not
investment, legal or tax advice You are advisedto exercisecaution in perusingthe
contentsof this presentation If you are in any doubt about any of the contentsof this
presentation,youshouldobtainindependentprofessionabdvice
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Financial Highlights :

A Reported net profit of RMB 113 million, improved from losses of RMB 29 miillion in 2015H1

U Revenue up 13% to RMB 3,596 million
U  Gross profit margin expanded 1.5 percentage points
U Rationalized cost structure, particularly without provision impact

A Operating cash flow doubled to RMB 346 million, improvement even bigger excl. Double Happin

A Significant improvement in working capital

U  Gross working capital improved (down) by &%tile revenue increased
U  Cash conversion cycle improved (shoadnby 15 day$2015:90 days 2016:75 days)

Operational Highlights:

A Lowteens growth for total platform retail sales, including online and offline channels
A Overall SameStore-Sales in 2016H1 grew miingle digit

A New product selout rate improvement continuedup almost2 percentage points

A

Discount rate improved over 2 percentage points driven by higher new product mix, particularly in dire

retail platform
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A G clpNotal,fexcl-Double Happiness
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Double digit growth continued, led by effective execution




Company Revenue Mix
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Enhanced profitability, driven by more balanced business model and higher new product
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No. of POS (Period Enc
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Productive expansion continued in both online and offline channels
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*E-commerce: LN brand sdhrough generated from-mall, JD and Lining.com




S MONIBrand excl. international market sales |

Business Performance Trade Fair Order* (Tag Price) Growth, % Yo
I Revenue —No. of POS (Period En

Z(RMB million) asrg ML 2015 2016 2017
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Wholesale business growth continued, coherent with strong trade fair order performanc

N Wholesale business: Only including franchised distributors; excluding our direct retail 11
. *Order placed during trade fair (excl. orders from subsidiaries), e.g. 2017Q1 orders were placed about half year ago



